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Eric Cade Schoenborn is a seasoned new media and print professional native to web communities, strategy, creative, development, production and design. Currently national Web Communications Director for the American Civil Liberties Union, he leads online engagement and creative integration of all ACLU organizational priorities. As Principal and Creative Director of meta-studio Culture On Demand, he provided specialty interactive services to a diverse group of national clients and strategic partners including leading non-profits, best-selling authors, cutting-edge cultural projects and private sector businesses. As Interactive Director at Free Range Studios, a D.C.-based design firm, National Geographic, ACLU, John Kerry for President, Easter Seals, The Humane Society, MoveOn.org and many other influential organizations benefited from his unique creative and technical vision. As Art Director at Scripps Howard News Service, he created the bureau's original Web presence and strategy, collaborating with veteran reporters, editors and photographers to produce innovative print and online coverage of important national stories including the terrorist attacks of 9/11 and the contested 2000 U.S. presidential election. Throughout his career he has managed the launch of pioneering interactive products and has been decorated for print and Web creative, including the prestigious Sundance Interactive and SXSW festivals.


EXPERIENCE

· 13 years leading print and new media products from conception to delivery

· Pioneering experience in many sectors including: journalism, advocacy, arts and culture 

· Extensive creative and technical team building and leadership experience

· Proven communicator with a record of implementing processes and problem-solving 

· Experience handling large budgets and complex staffing issues 


Career History

· 11/2007-Present - Web Communications Director
American Civil Liberties Union - NY, NY 

· 09/2005-12/2007 - Principal/Creative Director
Culture On Demand - NY, NY & LA, CA 

· 08/2003-9/2005 - Interactive Director/Senior Designer
Free Range Studios - Washington, DC  

· 01/2002-08/2003 - Presentation Editor
The Kitsap Sun (Scripps Howard) - Bremerton, WA

· 01/1999-01/2002 - New Media Director/Art Director
Scripps Howard News Service - Washington, DC

· 01/1997-01/1999 - Design Director/Production Manager 
Kernel Press Inc. - Lexington, KY

American Civil Liberties Union - 11/2007-Present
Web Communications Director 

I am currently responsible for the online messaging, presence and strategy for the influential civil liberties organization in the Web 2.0 era. While managing the budget and personnel matters, I have  led the redesign of the organizational Web site, expanded our Web 2.0 capabilities and presence, created an organizational blog, cultivated strategic partnerships between influential bloggers and key stakeholders at the ACLU
, and presided over extensive fundraising, marketing and advocacy campaigns for the full portfolio of ACLU issues. I take great pride in fostering sincere collaboration between Communications, Field, Development, Legislative Affairs and the Legal Department to better integrate the Web program with priorities throughout the organization. My position requires me to work closely with lobbyists, organizers, litigators, affiliate and communications staff to brand and develop innovative strategic web efforts to support important organizational work including: all online activity disseminating information about the ACLU programmatic work on a range of constantly shifting hot-topic issues: Bush era-torture policies, including the ACLU’s Torture FOIA lawsuit; FISA and other surveillance by the U.S. government, indefinite detention of terrorist suspects, as well as many other campaigns and initiatives.

Culture On Demand - 09/2005-12/2007
Principal/Creative Director
Built interactive consulting business offering seasoned design, development and strategy skills, combined with genuine collaboration. Clients included a diverse group of leading non-profits, creative professionals, media professionals, artists and musicians. Provided strategy, design/development and custom CMS tools for several strategic cultural ventures in return for minority partner status as part of the business model. The studio still provides Web infrastructure for contemporary artists to promote their work and build a Web presence. Milestones include: Online branding and infrastructure for Pickathon, an influential music festival in Portland; devising the strategy, design and development for borderlinemag.com, a thriving global street-fashion community curated by Brooklyn fashion professionals; and creating Web presence, design and strategy for La Voz de Kentucky, one of the nation's only completely bilingual newspapers.

Free Range Studios -08/2003-9/2005
Interactive Director/Senior Designer
Concepted
, created, planned and project-managed all interactive products for design firm serving the non-profit market in Washington, D.C.  Led successful projects from concept to completion for Washington's top clients, including: National Geographic, ACLU, John Kerry for President, Easter Seals, The Humane Society, MoveOn.org, and PAC. Played an instrumental role in development of style, implementation of processes and management growth as the start-up studio emerged as a pioneer in Web advocacy. Demonstrated the ability to collaborate and facilitate communication with clients and team members from the pitch-phase to project completion in a high-pressure environment. Milestone: Oversaw creation of a SXSW decorated and Sundance Interactive Festival recognized interactive documentary about child refugees of War called beyondthefire.net.


The Kitsap Sun - 01/2002-08/2003
Presentation Editor
Led creative direction, design, night-side operations, and pagination of daily newspaper in Bremerton, Washington. Managed staff of nine veteran designers, copy editors and artists, and coordinated the daily coverage among reporters, designers and photographers. Guided important breaking coverage during wartime in a military town and streamlined feature and breaking news planning. Redesigned the newspaper's Web site and developed a system to assist in automating daily Web production and breaking coverage. Milestones
: Redesigning the newspaper's web site, integrating Web publishing processes with existing copy desk processes, and turning around the morale and productivity of a self-described embattled staff of designers, photographers and copy editors under my leadership at The Sun 
.

Scripps Howard News Service - 01/1999-01/2002
New Media Director/Art Director
Played an instrumental role in the transition of an established 'old-media' institution into the 'new-media' era. Coordinated planning and execution of all Web and print visual content in a seasoned newsroom of editors and reporters, many of whom were new to the Web and visual reporting. Responsible for innovative print and online coverage including: news and features packages, sports special sections, the Scripps National Spelling Bee, the 2000 Republican National Convention, the 2000 Presidential elections and the terrorist attacks 
on September 11, 2001. Successfully instituted planning methods and techniques, which fostered collaboration among veteran editors, copy editors, reporters and the fledgling Photography & Graphics department. Greatly increased SHNS relevance and reach by spearheading an alternative to traditional satellite delivery of wire content. Pitched, project-managed and designed an innovative dynamic site and CMS to archive and Web-publish all editorial and visual content produced by the news service. Collaborated with upper management to develop strategic partnerships with other news organizations and create overall new media strategy.

Kernel Press Inc. - 01/1997-01/1999
Design Director/Production Manager
Served as professional advisor and managed design and production of all editorial and advertising content for the student newspaper at the University of Kentucky. Trained and managed staff of 10 student designers, produced Web content and provided a night-side professional staff presence while producing a consistently quality product. Milestones: Led award-winning redesign of the newspaper and trained staff of student-designers in design and production; the staff had a 100% placement rate in the design workforce.


AWARDS & OTHER

2008 Panelist, ROFLcon -- Cambridge, MA 

2008 Presenter, Computers, Freedom and Policy -- New Haven, CT

2008 Presenter, ACLU National Staff Conference -- Los Angeles, CA

2005 Official Selection Sundance Online Film Festival 

2005 Official SXSW Best Educational Site

2005 PBS-Independent Lens Selection

2005 Batten Online Journalism Awards Notable Site 

2005 WEBBY Worthy Selection

1999 Society of News Design - Silver Medal Newspaper Redesign, Student Division 

1999 Associated Collegiate Press - Pacemaker Award - Staff Award

EDUCATION

B.S. Telecommunications - University of Kentucky 
Grehan School of Journalism and Telecommunications - 1995 - 1998
2000 - 2002 Berlitz Spanish Language Instruction - Washington, DC

2000 Society of News Design Quick Course - San José, Costa Rica

1998 Society of News Design Quick Course - Lexington, KY

1998 Society of News Design National Design Conference - San Diego, CA

1997 Society of News Design National Design Conference - Philadelphia, PA

1996 Society of News Design National Design Conference - Indianapolis, IN

1995 - 1998 University of Kentucky - Lexington, KY - B.S. Telecommunications


TEACHING

2000 ASNE Minority Design Workshop -- Washington, DC -- Design

1997-99 Kentucky Kernel -- Lexington, KY -- Design, Production, Graphics

1998-99 University of Kentucky, Minority Journalism Workshop -- Lexington, KY -- Design


SKILLS

SOFTWARE: Adobe Creative Suite (Photoshop, Illustrator, InDesign, Flash, Dreamweaver), Powerpoint and MS Office applications, Final Cut Pro, After Effects, GarageBand, FTP applications as well as extensive knowledge and experience in print production, pre-press and pagination software. 

DEVELOPMENT: DHTML, CSS, XML, PHP, MySQL, JavaScript, ActionScript, ColdFusion, Access, developing community-building tools, various CMS applications and experience managing large-scale site development and launches. Also have background integrating dynamic sites into workflow, developing community-building tools, custom CMS applications and strategies for viral marketing. 
PERSONAL INFORMATION

Eric Cade Schoenborn
111A Vanderbilt Ave. Brooklyn, NY 11205
(202) 250-4020
eric@cultureondemand.com

Born: October 9, 1972 - Washington, DC 
Hometown: Fort Mitchell, KY


INTERESTS

Storytelling, U.S. politics, media, graphic art, skateboarding, music, people, photography


FULL DESIGN PORTFOLIO: http://cultureondemand.com/ericschoenborn/

CASE STUDIES

http://aclu.org

http://thetorturereport.org

http://aclu.org/accountability

Complete overhaul of ACLU national Web program including: a redesign of the organizational site, creating the first full-fledged organizational blog, and cultivating internal stakeholders to develop processes to leverage Web 2.0 channels designed to drive traffic and donors to aclu.org through new and existing streams of communication. In particular, have led and effort to integrate Web 2.0 and dynamic tools with aclu.org for users to follow the unraveling narrative of documents and stories brought to light by ACLU project work. These effort are designed to empower citizens, media members and lawyers interested in the issues with ability to access the once- classified information uncovered by the ACLU, to tell the complete story of the Bush-era torture program, and communicate to the online audience about government spying, detention and other pressing, current issues. Tools and content from the site have been featured within the context of national debate, including in the New York Times, Salon.com, Pro-Publica and other media outlets. ACLU.org is currently supported by illustrations, branding, design and development created solely by me for their national campaigns.


http://pickathon.com

Branding, strategy, design, and development for influential Americana music festival in Portland, Oregon. Collaborated with organizers to develop a product that increases ticket sales, builds the email list, automates business infrastructure and increases brand awareness. The festival has doubled in size every year since my involvement, and the site serves Gigabytes of rich media every month. 



http://borderlinemag.com

Branding, strategy, design, development and CMS tools for street fashion Web site based out of Brooklyn, NY. Collaborated with the founders to develop an online fashion presence to communicate more professionalism and functionality than typical street fashion blogs can accommodate. The project has garnered coverage in fashion capitols from Madrid to NYC, Barcelona, to Moscow as high quality submissions showcasing up-and-coming and still-undiscovered indie and street fashion from across the globe is continually featured on the site. 



http://beyondthefire.net

Collaboration with ITVS Electric Shadows grant winner to create one of the first Web-only documentaries. The result was Beyond the Fire, 2005 SXSW Best Educational Site winner and official entry in the inaugural Sundance Interactive Festival. A true labor of love, I assumed responsibility as project manager, lead designer, art director, production manager and development manager, all in my first four months at Free Range Studios. 


http://nationalgeographic.com/appalachia/

Served as project manager, design lead and IA 
for Flash/XML map, accompanying Web site and collateral material for joint campaign of National Geographic and the Appalachian Regional Commission. Sub-site and map were launched as part of a coordinated feature with the print edition to heighten awareness of local natural and cultural points of interest in Appalachia.  

�I like the idea of putting milestones, but you’ve already listed these things so it sounds repetitive. Maybe you could just take it out to save space? If you do keep it I think it should go at the end, it seems random here. But I’m deleting it for now. 


�Not a word? But an “industry word?”


�Hmmm.. I get that this is not a “milestone” perse.. but it seems odd to have “milestone AND proudest moment (and only sometime… but maybe it doesn’t matter and you should change them both back? 


�Not sure if you should ital or not? 


�You can change it back to “tragedies” – it just sounds odd here to me for some reason. 


�What is IA?





